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October 19, 1998

Magalie Roman Salas, Secretary
Federal Communications Commission
Washington, DC 20554

Re: Report of Ex Parte Communication
RM-9260

Dear Ms. Salas:

Pursuant to Section 1.1206(a)(2) of the Commission's Rules, this is to report that oral
ex parte presentations have been made to Commission decision-making personnel, on behalf of
the Community Broadcasters Association ("CBA") as set forth below:

October 7, 1998

Susan Fox, Senior Legal Advisor, Office of Chairman William E. Kennard
meeting with Douglas Jensen, Second Vice President, CBA

Jane E. Mago, Senior Legal Advisor, Office of Commissioner Michael K. Powell
meeting with Douglas Jensen, Second Vice President, CBA

Anita Wallgren, Legal Advisor, Office of Commissioner Susan Ness
(and briefly with Commissioner Ness)
meeting with Douglas Jensen, Second Vice President, CBA
and Michael Sullivan, Executive Director, CBA

Keith Larson, Assistant Chief-Engineering, Mass Media Bureau
meeting with Douglas Jensen, Second Vice President, CBA

October 8, 1998

Commissioner Harold Furchgott-Roth and Legal Advisor Helgi C. Walker
meeting with Douglas Jensen, Second Vice President, CBA and Michael Sullivan,

Executive Director, CBA
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Rick Chessen, Senior Legal Advisor, Office of Commissioner Gloria Tristani
meeting with Douglas Jensen, Second Vice President, CBA
and Michael Sullivan, Executive Director, CBA

At these meetings, Mr. Jensen described the group of low power television ("LPTV")
stations operated by his company in northern Georgia, including the value of the local
programming service provided by those stations and the problems those stations face finding
replacement channels after displacement by full power digital television stations. Mr. Jensen
also discussed why he personally believes so strongly in the importance of LPTV and the
localism that characterizes LPTV stations.

Mr. Jensen left copies of a short paper and a brochure with Commission personnel with
whom it met. Copies are attached to this letter.

Very truly yours,
/

/o .
eter Tannenwald

Counsel for the Community
Broadcasters Association

cc: Mr. Sherwin Grossman
Mr. Douglas Jensen
Mr. Michael Sullivan
Commissioner Harold Furchgott-Roth (Mail Stop 0106)
Helgi C. Walker, Esq. (Mail Stop 0106)
Susan Fox, Esq. (Mail Stop 0101)
Jane E. Mago, Esq. (Mail Stop 0105)
Anita Wallgren, Esq. (Mail Stop 0104)
Rick Chessen, Esq. (Mail Stop 0103)
Mr. Keith Larson (Mail Stop 1800)
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CHAMBER OF COMMERTCE

By represeniing basiness interesis 10 government and educalion, we create the “Link” necessary o forge a muode! conununiiy.

Fcbruary 13, 1998

To Whom It May Concern:

On behalf of (the Dalton-Whitfield Chamber of Commcrcce, | appreciate this opportunity to
comment on WDNN as a positive influence in our communily and an assct to our organization.

As a former journalist and political communications specialist, | have grown to respect
WDNN as an cffective communicator and a communily advocate. WDNN is an active member
of our Chamber and our organization has dircctly benefited from the positive local coverage ol
our comtmunity and region.

In particular, WDNN has strengthened the political lics of our community by providing
excclient coverage of the Georgia General Assembly and our annual Washington {ly in. lach
year, WDNN conducts a candidatc forum that gives our voters an objcetive opportunity o learn
about all candidates with its call-in question and answer scssion.

WDNN steps beyond the traditional role of a news organization by advocating tor business
and thc community on key issucs. Through Doug Jensen, WDNN was instrumental in Jobbying
U.S. Senator Max Cleland to establish a district office in Dulton. By noting quadity ol fife and
cconomic advanlages of our community, WDNN successfully convineed Sen. Cleland in this
highly important, political decision.

Staff at WDNN was invaluable in assisting the Chamber in assembly a “community victorics”
video presentation for a Town Hall meeting conducted by Target Tomorrow, a community
visioning project. | have personally worked with more than six current employces of WDNN on
various news storics and community projects. My stall and | can atlest (o their prolessionalism,
contentiousness, and dependability.

WDNN is a valuable resource to our communily. We can depend on WDNN {or positive
news coverage, community support, and support of Chamber programs. Please contact me il we

can assist you with additional information.

Sincercly,

Tt Hammmnirul

Rex Hammond
President/CLEQ

524 Holiday Avcoue, Dalton, Georgia 30720-3719, 706 278 7373, Fax 706 226 8739
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WDNN - NoRTH GEORGIA TELEV]SION

WDNN’s MlSSlON.
1. To have a positivc influcnce on the local community by producing a fair and honcst ncwscast.
2. To mentor beginning reporters who will one day be the leaders of the broadcaqun;, industry.

WDNN's LOCAL PROGRAMS
WDNN is a local news and information provider that includes a daily news program, 3 weekly
community talk shows, 8 local sports shows, several political specials though out the year,
local election coverage , local church services and several local business programs.

The Value of Low Power Television

THE DISTRIBUTION OF INFORMATION TO OUR COMMUNITY IS PROVIDED BY
THREE TELEVISION SOURCES:
1) The national news sources (ABC, NBC, CBS, CNN, ctc.) usually provide national news but nothing
locally.
2) The regional news sources (NETWORK AFFILIATES IN DMA) usually providc national, stalc and
local storics in their DMA,
J) The local news sources (LOW POWER STATIONS AND CABLE STATIONS) usually provide
only local news and sporis to the commaunity they scrve.

CRITICISM OF THE MEDIA IN OUR AREA:

1) The media (NATIONAL & REGIONAL) approachcs newsgathering fromn a negative point of view
instead of a posilive view. This kind of news promotes an attitude that cffccts the guality of life in
our community.

2) The media (NATIONAL & REGIONAL) usually represent only the negative issucs concerning the
general public ignoring (heir responsibility to the community’s public scrvant. This philosophy
complicates the public servant’s ability (o govern allecling the quality of life in our community.

3) Since the media (NATIONAL & REGIONAL) has Icfl its primnary purpose of being a public servant
and is interested in ratings to gain profit, they provide scnsational storics instcad of ncedful storics
affecting the quality of life in our community.

THE CHATTANOOGA DMA:

The Chatlanooga, Tenncssee DMA covers three (3) states (Tenucssce, Georgia and North Carolina)
and seveateen (17) countics.
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THE NEED OF THE AREA IN THE CHATTANOOGA DMA?:

1) There is a daily nced for the distribution of tocal informatien in cach of the 17 countics.

1) Each county has its own political arcna, school sysiem, chamber of commerce and community
organizations that need information distributed quickly.

3) Thosc in public office nced to communicate and thosc in the gencral public nced 10 know of current
situations that arc affeciing their community.

4) DBecause the Chattanooga DMA covers a good portion of Tenncssce and Georgia there is a nced to
scparale Georgia news from Tennessee news.

LOW POWER IS THE BEST DISTRIBUTOR OF LOCAL NEWS AND LOCAL PROGRAMS:
The only providers of local ncws by tclevision in our arca are
full power stations, cable access, and low power television.
Of these three LPTV does the best for the following reasons:

1) Chattanooga TV cannot adequalcly serve the entirc DMA of seventecn counlics wills Jocal infortmation
because the arca is simply “too big”, bul LPTV can divide the DMA into serviccable comnmunity scgments.

2) Chattancoga TV produccs mostly scisational storics il a county to incicase ratings where as LPTV stations
arc communily stations with the community at heart and their storics arc morc positive which buitds up a
community instcad of tcaring it down.

3) Inthe Chattanocoga DMA, five LPTYV slations can more adegualtcely scrve the arca. They can tie smaller
county cable systems with larger county cable systems. This way LPTV can provide the information needed
and still be profitable. Only local businesses support this (ype of news since they do nol require ratings in
order to spend their ad dollars on local programs.

4) LPTV is better than cable in providing local programs since 40% of the Chattanoopga DMA is not scrviced by
cable.

5) LPTV is better than cablc in providing local prograims becausc it can lic dilfcrent cable systenss in the samc
counly or scparaie countics together with its over the air signal.

0) Because of the populasity of DBS, LPTV as a local program source can provide service 1o the users of DBBS,
cable subscribers and over the air customers.

QUESTION:

How can the nafional news and regional news providers serve
our community with local ncws in a positive, honest and fair way?

5 A LU

Somne of Uic WDNN stafl working hard every day to serve their community through news tial builds and encourages,
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Quality

CoMMUNITY

VOLUNTEERISM
®Cliamber of
Commerce
®Washington
D.C. Trip
®Salvation Army
Telethon
®Trouble
Children
Telethon
OMS Walk
®High School

Mentorship
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WHO WE ARE AS A COMPANY!

Our goal is to promote a positive
quality of life in our community through
local news, informational, sports and
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As a community tefevision station
we feel a strong desire to be good
citizens by volunteering our time and

entertainment programming. talent in our community.

' ; We have a
mission g‘:; BRQADCA.’S’IJNG PROGRAMS THAT Ezvur,nmy  <ong
produce fair, | . 1HOUGHA PRODUCT OF EXCELLENCE -  commitment
truthful and o 'BYA Pz:op ;’:_,01« ETHI.CS— | to the young
honest ’ w university

informational programs that serve both
the interest of the public, our community’s
elected leaders, business and chamber
leaders, schools and social agencies, civic
groups and non-profit agencies.

graduates we employ Smce they are

professionals in training, we emphasize
ethics, fairness and compassionate
reporting and story presentation skills.

e




Oct-16-98 04:46FP WDNN-TV P .06

levision owns and operates four LPTV stations.

Tonmu?‘-.A

L"x / i
Alabama

WooDI

WDNN-TV (NGITV) is

carried on six cable systems.

@DALTON/Whitfield County, GA . » -
Falcon Cable - channel 10 : I ¥

@RINGGOLD/Catoosa County,GA
Falcon Cable - channel 6

@ CHATSWORTH/Murray County, GA
Helicon Cable - channel 10

O®L/FO-CHICKAMAUGA-ROSSVILLE

Comcast Cable - channel 40

@CALHOUN/Gordon County,GA

Comcast Cable - channel 10

@®CLEVELAND, TN/Bradley County, TN WIINN has been honored and swarded
Intermedia Cable - channel 91 - nationally and locally for its broadcasts.

NGTYV BROADCAST COVERAGE AREA IN THE CHATTANOOGA DMA  §

CLEVELAND-TN

DALTON-GA
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WDNN Serving the Community
Through Locally Produced Programs

WDNN produces a positive, fair, and honest newscast that will serve
the public’s interest, helping to insure a positive quality of life.

WDNN produces many local programs to the commumty

WEeExLY PROGRAMS: @ ] W. Bray Show @Catoosa Directions ®Local Church Services

@La Voz De Dalton SEASONAL PROGRAMS: @Football Friday @Catamount CourtTalk
@ONW Bruin Sports @Murray Co Football @Southeast Basketball @Around the Bases

SPECML PROGIAMS. @Political Interviews .Polmcal Debates ®Political Forum @Election Coverage

WDNN seeks to mentor young rcporters who wnll one day be leaders in the broadcast mdustry

News reporters: feremy Mills, Jysleen Puri, Tina Hervey, and Cane Dy
with News Director Sherry Wen (nset photo: the Spocts Guys: Ric Ganvi and Kevin Holden.
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WDNN SERVES OUR COMMUNITY'S PUBLIC SERVANTS

WDNN serves those in political office by distributing vital and important information to our community.

POLITICAL LEADERS COMMENTS ABOUT WDNN:
Georgia Governor Zell Miller, “Having followed its broadcast for the last four vears - I have found WDNN to be a solid and
responsible station”.  U.S.Scnator.Paul Coverdell, “Whenever I think of fair & honcst reporting without sensationalism,
[ think of WDNN-TV”. U.S. Congressman Nathan Deal, “ The staff of WDNN have been very professional
and cfficient in their presentation of the news and other public information™.
U.S. Senator Max Cleland, “WDNN docs an outstanding job in North Georgia.”
U.S. Senator Trent Lott, “My good friend Senator Paul Coverdell says many good things about you ™.

COMMUNITY COMMENTS ABOUT WDNN
Glen Rauschenberg, “1 am particularly impressed with the quality of your Nightly NewsWatch - it is very smoothly presented and professionally done™.
Jane Taylor, Dalon College, “Thank you again for all you do for Dalton College and our community'”.
Phyllis Stephens, Datton/Whitfleld Chamber of Commerce, “Thanks for a job well done on creating and enticing our members to celebrate the history of our
community’. Sharon Brock, Catoosa Public Schools, “WDNN is 2 much needed addition to our area.
We need more local coverage for our communily. 1 want 1o thank you™. f
Alice Carson, Catooss County Chamber of C. ree, “ A special thanks to WDNN for your continuous support™,

WDNN-TV / NORTH GEORGIA TELEVISION

101 S. SPENCER STREET, DALTON, GEORG!A 30721-3122 1.706.278.9713 /1.800.953.6341 fax 278.7950



